portfolio.

NICE TO




hire

FOR WHAT?

I'VE BEEN AT THIS FOR CLOSE TO

TWO DECADES. THAT'S TIME DEDICATED
TO WORKING WITH SMALL BUSINESSES,
IDEA PEOPLE, ORGANIZATIONS, LARGE
COMPANIES AND FLEXING MY CREATIVE
MUSCLES TO HELP OTHERS FIND THE FACE
AND VOICE OF THEIR LIVELIHOOD.

SCAN ME.




photo
graphy.

GOING BACKTO COLLEGE FOR
PHOTOGRAPHY AT AGE 40 WAS ONE OF THE
BEST DECISIONS I'VE EVER MADE. ALREADY
IN THE BRANDING INDUSTRY, IT WAS A
SEAMLESS TRANSITION, AND | FELL HEAD
OVER HEELS IN LOVE WITH COMMERCIAL
AND BRAND PHOTOGRAPHY. THROUGH
THE LENS OF MY CAMERA AND MY UNIQUE
APPROACH TO THE CRAFT, | GET TO TELL
STORIES THAT MOST CAN'T.

SCAN ME.
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bill

boards

6 TO 8 SECONDS TO MAKE AN IMPACT. GRAPHIC DESIGN IS ESSENTIAL, BU'II':ULL
YOU BETTER MAKE THOSE SECONDS COUNT. WHEN YOU CAN GO ALL OUT, YOU

ALL THE STOPS.

Enjoy a group of my favorites.
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SOFT TACO'. AMROTEN, SR mmmmw MU!\IHWI\M

HARD TACO: AMYHIWMW LAEESE, D AETTIGE 0 A CROAY CARNTIRTILLA

DOUBLE THE CLASSIE NEAT +1
DOUBLE THE SPECIALTY MEAT 1

i (PER PORTION)
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GUACAMOLE OR QUESO it
SALSA FRESCA lit
RESTAURANT SALSA sitd
GREEN SAUCE Ht
RED SAUCE it
ORANGE SAUCE it ad

XXX SAUCE H.&
BrINGS  +25C.

EESE. QUESO
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(ONION. CILANTS

LIME WEDGE. SAUTEED ONION
BLACK BEANS.

FRESCO.
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SHR
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DEEP FRIEDTO DELICIOUSNESS
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304.559.1246

Your time is valuable to me.



